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MMID proposed boundaries
The geographic area of the MMID is set out on the map (Figure 1) below. The MMID will focus on commercial
and industrial property and related public space within the boundaries indicated below. The residential areas
that fall within the boundaries will benefit indirectly.

The boundaries of the MMID are as follows:
Northern boundary – The N7
Western boundary – Stella Road and the boundary with the Montague Park development stretching to the
N7.
Eastern boundary – The western side of Bosmansdam Road.
Southern boundary – Koeberg Road
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1.

Executive Summary

Montague Gardens and Marconi Beam are of strategic importance to the entire Cape Metropole.
Situated centrally between the Cape Metropole’s two CBDs, Cape Town and Bellville, it is also the gateway to
the rapid urban and economic growth of the West Coast region.
Montague Gardens-Marconi Beam together with Century City is an economic hub that provides jobs and
economic opportunities for the surrounding areas of Milnerton, Edgemead, Summer Greens, Joe Slovo and
the large residential suburbs of Table View and Parklands.
It is now clear that Montague Gardens and Marconi Beam face the real consequences of urban degradation,
which if not halted and reversed will lead to a flight of tenants and businesses away from these areas. This in
turn will lead to higher vacancy rates, lower rentals and stagnant or falling property prices, as well as erosion
of the significant investments that have been made in the area.
Property-related crimes and vandalism as well as other forms of crime are costing businesses and the City of
Cape Town a fortune and are adding to the general cost of doing business in the area. This includes not only
the costs of replacing vandalised property, higher insurance premiums, and private security but also the time
it takes – along with the inconvenience – to deal with the effects of vandalism and property crimes.
Litter and illegal dumping are taking place unchecked – and unreported – and create the impression that
Montague Gardens-Marconi Beam is not a well-looked after and sought-after area – it creates the impression
of degradation.
The establishment in Montague Gardens-Marconi Beam of a Special Ratings Area (SRA) has been identified as
the preferred sustainable way to stop and then reverse the process of urban degradation. SRAs have been
successfully established in almost every other industrial area in the Cape Town Metropole.
The proposed SRA will be called the Montague Gardens-Marconi Beam Improvement District (MMID).

1.1.

SRA Management

An SRA can be implemented from as early as July 2017 if property owners support the initiative and council
approves the application. The SRA board of directors will immediately appoint a full-time urban manager, who
will manage the affairs of the SRA as set out in the Business Plan, under the direction of the board of
directors.
The SRA will establish an office in a suitable location within the boundaries of the SRA. The office will be
staffed by the SRA manager, an office manager and a general assistant.
Montague Gardens-Marconi Beam is at a tipping point, which requires urgent and decisive intervention. The
establishment of an SRA is a proven way of dealing with the type of problems that these areas face.
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1.2.

Public Safety

1.2.1

Safety and Security

The public safety services in an SRA are there to provide top-up security services and collaborate with the
existing security roles players (SAPS, Law Enforcement, Metro Police), mobilise joint safety operations,
monitor trends, and act as a visible presence. These services will not replace the services already provided by
SAPS, Law Enforcement and the Metro Police. Improving safety and security will be one of the first priorities
of the MMID.
Safety and security in the area will immediately benefit from a highly visible public safety service, which will
provide security services in the public space of the MMID.
The security service will consist of active security patrols made with patrol vehicles 24 hours a day, seven days
a week, on development of a comprehensive and integrated public safety plan for the area in conjunction
with all role players.
The patrol vehicles will be backed up by, and guided to potential security threats or incidents by CCTV
controllers, who will monitor a network of CCTV cameras placed in strategic public areas around Montague
Gardens and Marconi Beam.
This will include the following:





Two security vehicles patrolling actively 24/7, 7 days a week.
Each security vehicle will be manned by two public safety officers.
Actively monitored CCTV cameras (24/7, seven days a week) – at least one CCTV camera per street.
Two permanent Law Enforcement officers seconded to the MMID by the City of Cape Town in accordance
with the agreement. The seconded Law Enforcement officers will mainly work day shifts. Each vehicle will
be staffed by one Law Enforcement officer and one public safety officer. Law Enforcement officers will
work night shifts when required.

The SRA will outsource the abovementioned public safety security service to a single security service
provider registered with the Private Security Regulatory Authority (PSIRA), based on a competitive
selection process and service-level agreement. The three-year contract will be renewed annually based on
performance and adherence to the service level agreement.
It has already been proven in places like the Cape Town CBD that a combination of visible and active
security patrols by public safety officers along with actively monitored CCTV cameras is an effective
way of improving public safety in an area.

1.2.2

CCTV Surveillance

The following will form part of the CCTV surveillance provision:
 Well-trained CCTV camera controllers.
 A security-industry-approved security control and CCTV surveillance room that will be staffed 24/7, seven
days a week, which will be based within the SRA boundary.
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The CCTV surveillance cameras and related equipment will be supplied by a service provider – a company
that is not connected to the main security service provider, i.e. two separate contracts – based on a
competitive selection process.
Going forward, the CCTV equipment provider will also enter into a service level agreement to maintain the
CCTV equipment.

1.2.3

Law Enforcement Officers

Two Law Enforcement officers will be contracted by the SRA from the City of Cape Town. They will fall
under the auspices of the SRA and will report to the SRA. They will work alongside the public safety
officers provided by the security provider. There will be two vehicles on the road patrolling the area 24
hours a day, 7 days a week. Each vehicle will have two security personnel on board.

1.3.

Cleansing

The SRA will provide top-up cleaning services within the public areas to those provided by the City of Cape
Town. A full-time cleaning team will be tasked with the following responsibilities:








Managing litter
Street sweeping
Illegal dumping
Bush clearing
Reporting of environmental threats to public health and safety
Maintaining formal and informal green areas within the MMID
Monitoring of, and reporting on public infrastructure and maintenance issues – such as broken street signs,
blocked drains, broken streetlights, missing drain covers – and reporting regularly to the City of Cape
Town.

The cleaning team will be employed directly by the SRA in terms of a competitive process.
The cleaning team will consist of a cleaning and maintenance supervisor and four general workers. The SRA
will purchase a Hyundai H100 tipper truck, which will be used by the cleaning team to take litter and rubbish
to the dump.
Unemployed people supervised by the cleaning and maintenance supervisor will be employed every month to
conduct major clean-up projects in the area as part of the cleaning strategic programme.

1.4.

Social Development

Social development programs are a key aspect of providing social economic upliftment in the area.
Social development services will be provided by the MMID as follows:
 Liaising with NGOs and the City's Social Development department, and supporting them where possible to
work with homeless people to reduce and control vagrancy in the area.
 Where possible, providing work opportunities for homeless people.
 Where possible, providing skills development opportunities through NGOs.
 Monitoring and recording homeless people living in the area.
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2. Urban Management Survey Report
2.1.

Introduction

An essential part of the process of establishing a Special Rating Area (SRA) is to conduct a perception survey
among the various stakeholders within the boundaries of the proposed SRA area.
The study reported in this document was undertaken to gauge stakeholders' perceptions of the Montague
Gardens and Marconi Beam areas, with the aim of using these as the motivation to establish an SRA. The
perception survey also serves as the basis for proceeding with designing the Special Rating Area and compiling
the business plan covering 2017-2021.

2.2.

Survey Methodology

Taking the number of properties in the proposed area into account, the SRA legislation requires the steering
committee to do a sample consisting of 315 property owner surveys and 79 random surveys. Therefore, in
total, 393 completed surveys were required.
The steering committee conducted the surveys in the following manner.
Respondents were offered three alternatives to complete the survey:
 Online via SurveyMonkey
 Download the survey in PDF format and complete it
 A hard copy.
Respondents were contacted in the following ways:
 Emails sent directly to owners and tenants.
 Social media
 In person through the networks of the steering committee members
 By telephone
 Visits to properties on a random basis.

2.3.

Focus of the Survey

The following four categories were focused on in the surveys and the questions that respondents were asked
to answer:





Safety and security
Cleanliness
Social environment
Public infrastructure/environment

2.3.1.

Safety and Security

Safety and security was deemed to be the biggest problem facing the area. Property crimes and vandalism
were the events that were perceived to occur most often and were of the most concern.
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The following is a summary of the responses relating to safety and security.
 43.7 percent of respondents stated that their property had been vandalized (Question 3).
 43.5% of respondents felt that vagrants and homeless people were responsible for acts of vandalism in the
area (Question 14).
 78.6 percent of respondents stated that they knew of public infrastructure close to their properties that had
been vandalized (Question 4).
 59.4 percent of respondents stated that they had personally experienced crime in the area (Question 5).
 Although there have been numerous armed robberies in the area, muggings and personal attacks were
deemed to be less of a problem than burglaries (property crime) and vandalism (questions 5-7, 11).
 61.3% believed that their staff were not safe in getting to and from public transport (Question 8).
 It was reported that most crimes happened at night or over the weekend (Questions 13).
 Certain streets were listed as crime hot spots (Questions 12).

Above and right: Theft and resultant damage to
property
MMID Business Plan
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Above: Damage to public and private property resulting from vandalism

2.3.2.

Cleanliness

Litter and illegal dumping were deemed to be the second biggest problem facing the area. The following is a
summary of the responses relating to cleanliness.
 82.8% of respondents perceived illegal dumping to be a problem (Questions 17).
 91% of respondents felt that litter was a problem (Question 18).
 The lack of municipal rubbish bins in the area was also perceived to be a problem (Questions 19).

Left and above: Littering and illegal dumping
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Left and above: Littering and illegal dumping
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2.3.3.

Social Environment

Social issues pertaining to homeless people and vagrancy were perceived to be a major problem in the area,
as homeless people and vagrants were perceived to contribute to crime and vandalism in the area as well as
to littering.
The following is a summary of the responses relating to the social environment.
 43.5% of respondents felt that vagrants contributed to the high level of vandalism taking place in the area
(Question 14).
 26.5% of respondents felt that vagrants contributed to the litter problem in the area (Question 14).
 Other issues raised were loitering, begging, alcohol and drug abuse (Question 14).

Left and above: Arson, littering and illegal
dumping resulting from vagrancy
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Left and above: Squatting, littering and illegal
dumping
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Left and above: Squatting, littering and
illegal dumping
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Left and above: Illegal dumping

2.3.4.

Public Infrastructure/Environment

Respondents in the area seem to believe/perceive that the quality of the public environment and
infrastructure is fair.
The following is a summary of the responses relating to public infrastructure/environment.
Questions posed about the supply of street lights in the area were confusing because
 82.4 % of respondents stated that they did have street lights in their road (Question 22), but
 61.45 of the respondents answered no to the question of whether street lighting in the area was sufficient
in terms of security (Question 23).

Above: Property vandalism – theft of, and damage to public property
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Above: Theft of, and damage to public property

2.4.

Survey Summary

The survey points to the fact that there is a serious problem with security and safety in the Montague Gardens
and Marconi Beam areas that must be dealt with. Support from security agencies is neither sufficient nor
effective. Vandalism of private and municipal property, and infrastructure- and property-related crimes are a
major concern.
Illegal dumping and litter in the area is a problem that needs to be attended to.
Homeless people living in the area, together with vagrancy, contribute to crime and the cleanliness and litter
problem.
It is clear from the surveys conducted that the establishment of an SRA in the area would be welcome if it
were able, firstly, to improve public safety in the area and, secondly, to improve the general cleanliness of the
area.
MMID Business Plan
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3. About Special Ratings Areas
Special Ratings Areas (SRAs), provide property owners with the option of becoming directly involved in
managing the area where they own property.
SRAs provide ‘top-up’ municipal services that supplement those provided by the City of Cape Town. These
services are specific to the needs of the community, such as public safety, cleanliness, maintenance of
infrastructure, and development, social responsibility, environmental management, marketing and
promotion.
The income for SRAs comes from an additional property rate collected by the city from all commercial
properties in the geographic area. Therefore, ratepayers bear a proportional share of the costs based on the
proposed budget (see 4.8 Five-year Budget), supported by the majority of the property owners.
One twelfth of the annual budget of the SRA is paid over to the SRA by the City of Cape Town monthly and is
used only in the area controlled by the SRA, as set out in the Business Plan.
An SRA is a geographically bounded area (see map of Montague Gardens -Marconi Beam SRA), determined by
the steering committee and approved by the City of Cape Town.

3.1.

Purpose of SRAs

The purpose of an SRA is to:






Enhance and supplement municipal services
Facilitate investment
Facilitate a co-operative approach between the City and the private sector
Halt degeneration and facilitate the upliftment of distressed areas
Promote economic growth and sustainable development.

3.2.

How SRAs Improve and Upgrade

SRAs improve and upgrade by doing the following:





Improving public safety – making the area safe for its community and the general public
Combating grime – making the area clean
Initiating environmental improvements – making all aspects of the area greener
Accepting social responsibility – dealing with the homeless and vagrants in a positive way, by
supporting public benefit organisations.

3.3.

Typical Benefits of SRAs

The typical benefits of SRAs are the following:







Focused management of the area
Pride in communal achievements
Social responsibility
Environmental awareness (recycling, greening, energy efficiency, conservation)
Low vacancy rates
New capital investments
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Marketing/promoting of the SRA
An increase in property values
All contribute to the SRAs budget based on the municipal value of a property.

3.4.

SRA Establishment Principles

The establishment principles for an SRA are the following:










An arrears profile of the area is created
Services are specific to the needs of the area (gauged by the perception survey) – see Annexure 1
Majority support for the SRA determines its creation (for commercial areas, the majority of owners’
support is required)
On creation of the SRA, participation is mandatory
One property gets one vote to establish the SRA
A nonprofit company (NPC) will be the management structure
A property’s municipal valuation determines the member’s portion of the SRA additional rates in the
SRA budget
SRA additional rates are collected by the City and paid over monthly to the ID in terms of the budget.
Additional rates are spent only per the approved business plan and budget.

3.5.

Procedure and Operation of SRAs

The following comprise the establishment procedures and operation of an SRA:
 The geographic boundaries of the improvement district (SRA) have to be determined by the Steering
Committee.
 A perception survey measures the perception of people in the area and highlights specific needs and
shortcomings
 A comprehensive business plan must be developed to address the needs of the area
 In order to apply for the establishment of an SRA, support for the Business Plan must be obtained from the
majority of property owners in the area.
 An objection period has to be implemented.
 Every property owner needs to be informed about the establishment of the SRA
 Additionally, the full Council has the final approval of the SRA.
 Once an SRA is approved, all of the commercial property owners within the SRA have to pay the additional
rate, except those who are exempt (proportionately or in full) in terms of the City Rates Policy.
 Once legally constituted, the City collects the additional rates from the commercial property owners within
the boundaries of the SRA and pays the SRA (NPC) monthly one twelfth of its approved budget less 3%,
which is retained as a provision for bad debt.
 Each SRA (non-profit company (NPC)) has its own board of directors, elected by the members of the NPC.
The Board of Directors consists of property owners within the SRA, as well as a political representative
from the City of Cape Town to attend board meetings as an observer.
 The directors will manage the SRA within the framework of the approved SRA Business Plan, and will
implement the Business Plan.
 The board can appoint service providers and staff to manage the day-to-day operations within the SRA.
 The supplementary services provided by the SRA should address the actual needs of the area according to
the vision of the property owners of the area. The services provided are decided by the property owners,
as SRAs are property-owner driven.
 The City must maintain its current level of service and must continue providing similar services when the
SRA is in operation. This is to ensure that the SRA services remain supplementary and are not a
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replacement for local authority baseline services.
 The SRA is established for an initial period of five years. Annual approval of the Implementation Plan and
Budget are required, and this is done at the AGM.
 An SRA may be dissolved after establishment in accordance with Chapter 4 of the SRA By-law of the City of
Cape Town.

MMID Business Plan

Page | 20

4. Motivation Report
4.1.

Introduction

The initiative to form a Special Rating Area (SRA) in the Montague Gardens Marconi-Beam area was preceded
by the establishment of the Montague Gardens Business Forum in 2013.
The Montague Gardens Business Forum was formed by a group of concerned business people and property
owners to try to improve public safety and reduce crime and grime in Montague Gardens-Marconi Beam due
to the outcry that followed the murder of a well-known businessperson in an armed robbery that went
wrong.
The goal of the Montague Gardens Business Forum (MGBF) was to make Montague Gardens-Marconi Beam a
safer and cleaner place in which to work and do business, by uniting property owners and businesses as one
representative body to negotiate and deal with the various branches of the City of Cape Town, the South
African Police Services (SAPS), the Provincial and National Governments, Community Organisations and other
stakeholders.
The intention was to set up a communications and networking hub among the above-mentioned stakeholders
and to make Montague Gardens-Marconi Beam a safer and cleaner place. In 2014 the members of the
Montague Gardens Business Forum decided that in the long term, the best vehicle to achieve their vision of a
safe and grime-free Montague Gardens-Marconi Beam with a safe, clean and friendly public environment
would be to form a Special Ratings Area in Montague Gardens and Marconi Beam, to be called the Montague
Gardens-Marconi Beam Improvement District (MMID). (From this point onwards, the Montague GardensMarconi Beam Improvement District is referred to as the MMID.)

4.1.1.

Strategic importance

Montague Gardens has until recently been one of Cape Town's most modern and well-planned industrial
areas and is arguably still the most sought after one. Hence, Montague Gardens and Marconi Beam are
important commercial and industrial areas, with a mix of high-grade industrial property and office and retail
space.
Situated centrally between the Cape Peninsula's two major business nodes, Cape Town and Bellville,
Montague Gardens-Marconi Beam is easily accessed from most areas of the Peninsula, through the road and
rail network. It is in close proximity to the N1 and N7 national roads and the M5.
Furthermore, Montague Gardens-Marconi Beam is situated within 10 minutes of Cape Town's port, and Cape
Town International Airport is easily accessed via the Jakes Gerwel and N2 national roads.
Montague Gardens-Marconi Beam is also the gateway to the rapid urban and economic growth of the West
Coast region.
This central position has led to the major retail chains such as Woolworths, Spar and Nu Clicks locating their
central distribution centres (CDCs) in the area for convenient distribution to their many outlets throughout
the region. Numerous other logistics and service-related businesses are also located in Montague GardensMarconi Beam for this reason.
The establishment of cash and carry operations such as Makro and the Trade Centre in the area lead to the
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growth of warehouse retail trade in the area, and Montague Drive – Montague Gardens' main activity spine,
which links Koeberg Road (M5) to Bosmansdam Road and Century City – is in great demand from this type of
retail operation.
Montague Gardens is unique as an industrial area, in that it is surrounded and serviced by numerous
residential and commercial areas that are in close proximity to it. The previously mentioned residential areas
include upper-middle-class residential areas such as Milnerton and lower-middle- to middle-class areas such
as Summer Greens and the lower-income area of Joe Slovo.
Montague Gardens provides industrial accommodation from as small as 100 m2 to warehouses measuring in
excess of 10 000 m2, situated in modern and secure industrial parks. Large mixed-use commercial and
industrial business parks have also been developed in Montague Gardens. As a result, there is a mix of
industrial, office and retail property in the area.
The area has benefitted significantly by the establishment of the MyCiTi bus service, which has been
integrated into the City of Cape Towns’ broader public transport system. The area can now be accessed by
public transport from areas such as Atlantis, Table View, Century City, Paarden Eiland, Khayelitsha, Mitchells
Plain and the Cape Town CBD.

4.1.2.

Threats faced

However, mitigating against its strategic importance is the threat of degradation, which if not halted and
reversed – there is a real threat that the area is on a tipping point that requires intervention – will lead to a
flight of tenants and businesses away from the area. This in turn will lead to higher vacancy rates, lower
rentals and stagnant or falling property prices.
The threat of a flight of tenants and businesses away from the area should be viewed against the background
of new industrial areas that are being established and older ones that have established SRAs, both of which
provide considerable competition for tenants, business and investment.
The threat of degradation referred to above is taking the form of what has become known as 'crime and
grime' in the area. Property-related crimes and vandalism, along with other forms of crime, are costing
businesses and the City of Cape Town a fortune and are adding to the general cost of doing business in the
area. This includes not only the costs of replacing vandalised infrastructure and higher insurance premiums,
but also the time it takes – along with the inconvenience – to deal with the effects of vandalism and property
crimes.
Litter and illegal dumping are also creating the impression that Montague Gardens-Marconi Beam is not a
well-managed and cared for area – they create the impression of degradation.
The areas are not actively patrolled during the day and especially at night and over the weekends, when most
of the property-related crimes take place.
The combination of high levels of crime, vandalism and vagrancy have a negative effect on private properties
and public infrastructure, and this is certainly true for the Montague Gardens-Marconi Beam area.
As touched on previously, this is happening while neighbouring areas such as Killarney gardens have
substantially improved due to the efforts of the Killarney Gardens Property Owners Association, with active
management of the area.
Furthermore, the establishment of new industrial areas such as Montague Park, Brackenfell Business Park and
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the new Richmond Park have already, and will continue to attract tenants from Montague Gardens-Marconi
Beam. This has already, and will continue to have a negative effect on vacancy rates, rentals and property
values, just as Montague Gardens-Marconi Beam is experiencing high levels of crime and grime.
It is also felt that the success of areas such as Paarden Eiland and Epping, which have successfully established
SRAs, is a potential threat to Montague Gardens-Marconi Beam. It is believed that criminals and vagrants are
focusing on the area because it does not have the added public safety that SRAs provide.
The perception survey that was conducted by the MMID Steering Committee has confirmed that crime and
especially property-related crime, which includes vandalism, has become a major problem in Montague
Gardens-Marconi Beam.
It is further perceived that the high number of homeless people in the area means that vagrants are
committing burglaries and acts of vandalism almost at will, as the areas are not patrolled actively at night and
on the weekends.
Illegal dumping also takes place unchecked because the areas are quiet at night and on the weekends. This is
often due to a lack of adequate lighting, including streetlights.

4.1.3.

Need for an SRA

Hence, the need for the establishment of an SRA is clear: Montague Gardens-Marconi Beam is an important
area, and it cannot be allowed to downgrade. There is a need to take firm and decisive action now to prevent
a decline in infrastructure, property values, and rentals, together with increasing vacancy levels.

4.1.4.

Vision

The vision of the MMID is a safe, clean and friendly public environment in which to work and do business.
Furthermore, as one of the leading economic hubs within the Western Cape, the MMID aims to display
excellence, to be at the forefront of SRA service delivery and to represent an example to be emulated.

4.1.5.

Mission

The MMID will exist for the betterment of its stakeholders' interests.
It will adopt best practices in its management of the MMID and consistently aim to reach the highest levels of
service delivery excellence.

4.1.6.

Objectives of the MMID

The objectives of the MMID ar to:







improve the public safety of the area
keep the area clean and well maintained
reverse the process of urban decay and degeneration
preserve property values
reduce property vacancy levels
promote economic growth
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 create a safe and friendly environment in which to work and do business.
 facilitate investment in the area
 facilitate a co-operative approach between the City and the private sector in the provision of municipal
services
 develop and implement social upliftment programs
 Work alongside SAPS, and enhance the current services being provided by the City of Cape Town
 Work with NGOs in the area.

4.1.7.

Core values

The MMID will exist to be of service to its property owners and the community. It will do so transparently and
will be accountable for all of its actions.

4.2.

Management

Following its incorporation as a Non-Profit Company (NPC), the MMID will appoint a manager to implement
the MMID Business Plan.
The manager will report to the board of directors, which will initially comprise the Steering Committee
members but will change when directors are elected at a special general meeting (SGM). Thereafter, directors
will be elected annually at the annual general meeting (AGM) as per the Memorandum of Incorporation (MOI)
requirements.
The directors on the board will not receive remuneration for their work done on the MMID. The board of
directors will work with the MMID manager to implement the company objectives and provide the services in
terms of the Business Plan. They will be accountable to the members of the MMID to provide the services
described in the Business Plan and to report back to them at the AGM. The first 30 minutes of the monthly
Board meeting will be open to members (property owners), to address the Board.
An office will be leased in the area, which will be accessible to members during normal office hours. The
MMID staff will be based at this office, and board meetings will be held at this office.

4.2.1. Chair of the Board
The Chair of the Board will ensure that the programme Directors perform their roles in terms of the Business
Plan and the respective Implementation Programmes, liaising with the MMID Manager. The Chair will also
ensure statutory compliance (including CIPC compliance). In addition, the Chair will chair the AGM and Board
meetings. Furthermore, the Chair will be accountable to the members for implementing the Business Plan,
including the Implementation Programmes.

4.2.2. Finance Director
The Finance Director will be responsible for the financial aspects of the non-profit company comprising the
SRA, which will include the annual audit, and will report to CoCT as required and as set out in the
Management & Operations Implentation Plan (See Programme 1 – MMID Management & Operations), in
coordination with the MMID Manager. The Finance Director will also be responsible for contracting with an
accounting and auditing firm.
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4.2.3. Operations Director
The Operations Director will be responsible for the MMID Management and Operations Implementation Plan
(See Programme 1 – MMID Management & Operations) in coordination with the MMID Manager.

4.2.4. Public Safety Director
The Public Safety Director will be responsible for the Public Safety Implementation Programme (See
Programme 2 – MMID Public Safety) in coordination with the MMID Manager.

4.2.5. Cleansing Director
The Cleansing Director will be responsible for the Cleansing implementation Programme (See Programme 3 –
MMID Cleansing) in coordination with the MMID Manager.

4.2.6. Urban Management Director
The Urban Management Director will be responsible for the Urban Management Implementation Programme
(See Programme 4 – MMID Urban Management) in coordination with the MMID Manager.

4.2.7. Social Development Director
The Social Development Director will be responsible for the Social Development Implementation Programme
(See Programme 5 – MMID Social Development) in coordination with the MMID Manager.

4.2.8. Marketing and Stakeholder and Public Relations Director
The Marketing and Stakeholder and Public Relations Director will be responsible for the Marketing and
Stakeholder and Public Relations Implementation Programme (See Programme 1 – MMID Marketing and
Stakeholder and Public Relations) in coordination with the MMID Manager.

4.3.

Staff Compliment

The following staff compliment will be appointed to manage the day-to-day operations and oversee the
appointed service providers:






1 x Manager
1 x Personal assistant/office manager
1 x General admin assistant
1 x Operations Supervisor
4 x Cleaners/general workers

The permanent staff will occupy the operational office, rented in terms of a competitive process, by the
MMID.
Management and operations duties will include the following activities, all of which will comply with CIPC
requirements:
 Director-staff interaction
 Company secretarial requirements and record-keeping
 Board meetings and AGM
MMID Business Plan
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 Finance and reporting to CoCT
 Bookkeeping
 Annual audit
 Annual renewal
 General reporting
 Member liaison.

4.4.

Public Safety

4.4.1. Security Services
The appointed security provider will provide the following equipment and personnel as part of the
contract:
 2 x Security vehicles.
 The security vehicles will be branded with the SRA logo and will stand out as public security patrol vehicles.
 The security vehicles will be fitted with satellite tracking devices and will be monitored by the service
provider as well as the SRA manager to ensure that they patrol actively within the full SRA footprint.
Note: The SRA has budgeted for a fuel allowance, and it will provide the service provider with fuel (based
on satellite tracking reports).
The security provider will be responsible for maintaining its vehicles.
 Well-trained public safety officers.
 Well-trained CCTV camera controllers.
 Security equipment, including radios.
 A security-industry-approved security control and CCTV surveillance room that will be staffed 24/7, seven
days a week, which will be based within the SRA boundary
 All public safety officers will be registered under the PSIR Act.
The following services have been budgeted for:
 Two patrol vehicles with two public safety officers per car per shift, on duty 24 hours per day, 7 days per
week.
 Two Law Enforcement officers will be obtained from the City of Cape Town as per the MOA Agreement
 Proposals have been obtained from two security companies that are currently based in the area, and a
final selection will be made based on a competitive process.
 The law enforcement officers will drive along with the security vehicle, with a public safety officer provided
by the security service provider.
 Law Enforcement officers have the power to arrest and to issue fines and enforce by-laws.
 The MMID will pay for and supply the petrol used by the patrol vehicles, to ensure that the vehicles
actively patrol as wide an area as possible. The vehicles will be fitted with satellite trackers to ensure active
patrolling.
 The security service provider will supply and maintain the vehicles, which will be bakkies, such as a
Chevrolet Utility or Nissan NPV, fitted with a steel hard-shell canopy.
 The vehicles will be branded with the MMID logos.

4.4.2. CCTV Monitoring and surveillance:
 Approximately 40 CCTV cameras will be monitored actively around the clock, seven days a week.
MMID Business Plan
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 Two CCTV controllers per shift will actively monitor the cameras, which will be part of the security
contract.
 The CCTV controllers will alert the patrol cars and SAPS if necessary to suspicious activity or criminal
behaviour in the area.
 The CCTV controllers will seek to prevent crimes taking place.
 They will proactively direct patrol vehicles to potential crimes, to prevent them from taking place.
CCTV equipment:
 Approximately 40 CCTV cameras will be installed in Montague Gardens and Marconi Beam.
 Every street will be supplied with at least one CCTV camera.
 Additional cameras will be installed in areas identified as high-crime or high-traffic areas.
 Number plate recognition (LPR) cameras will be installed on major routes.
 A service-level agreement will be entered into with the supplier of the CCTV equipment to ensure that it is
properly maintained on an ongoing basis.
 The MMID will finance the purchase of the CCTV equipment and cameras over a 36-month period.
 Budget has been allowed to upgrade and expand the CCTV equipment over time.

4.4.3. Law Enforcement officers
Two Law Enforcement officers will be contracted by the SRA from the City of Cape Town. They will fall
under the auspices of the SRA and will report to the SRA. They will work alongside the public safety
officers provided by the security provider. There will be two vehicles on the road patrolling the area 24
hours a day, 7 days a week. Each vehicle will have two security personnel on board.

4.5.

Cleansing

The SRA will provide top-up cleaning services within the public areas to those provided by the City of Cape
Town. A full-time cleaning team will be tasked with the following responsibilities:








Managing litter
Street sweeping
Illegal dumping
Bush clearing
Reporting of environmental threats to public health and safety
Maintaining formal and informal green areas within the MMID
Monitoring of, and reporting on public infrastructure and maintenance issues – such as broken street signs,
blocked drains, broken streetlights, missing drain covers – and reporting regularly to the City of Cape
Town.

The cleaning team will be employed directly by the SRA in terms of a competitive process.
The cleaning team will consist of a cleaning and maintenance supervisor and four general workers. The SRA
will purchase a Hyundai H100 tipper truck, which will be used by the cleaning team to take litter and rubbish
to the dump.
Unemployed people supervised by the cleaning and maintenance supervisor will be employed every month to
conduct major clean-up projects in the area as part of the cleaning strategic programme.
'Top up', or additional, cleaning services as identified in the perception survey and elsewhere in this document
will be provided. To facilitate this, a cleansing plan will be developed and implemented.
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4.6.

Urban Management

The MMID budget will include a provision for costs such as keeping verges tidy, cleaning streets and storm
water gullies, tending to plants and shrubs, as well as any other expenses that fall within the scope of the
City's responsibility but where the City does not have the capacity to provide these services to the required
standard of the property owners.
The MMID will help with these aspects by providing support in the following ways:
 Identifying infrastructure maintenance and development projects and developing project plans for these
 Appointing contractors for the above development and maintenance projects
 Liaising with the local authority with regard to services such as cleaning, road maintenance, illegal signage,
illegal dumping, and others, to ensure the provision of these services for the area from the City and other
service providers
 Providing 'top-up' additional municipal services as identified in the perception survey and the Business
Plan on an ongoing basis
 Monitoring and reporting on environmental and noise pollution offenders
 Encouraging recycling and promoting waste minimization through education and awareness on waste and
water pollution
 Make minor repairs where necessary
 Develop and implement a greening plan
 Coordination actions with CoCT departments
 Log C3 notifications, and follow these up.
Budget has been provided to employ workers (preferably homeless or unemployed people) once a month to
pick up litter, clean streets and clear bush. Wherever possible, this will be done with the oversight of NGOs.
The above activities will be coordinated with the relevant CoCT departments.

4.6.1. Vehicles
The following vehicles will be acquired:
1 x Chevy Utility or Nissan NPV bakkie for the use of the manager; 1 x Hyundai H100 – fitted with a tipper load
bed for cleaning and maintenance.

4.7.

Social Development Programs

Social development programs are a key aspect in providing social economic upliftment in the area.
Social Development serviced will be provided by the MMID as follows:
 Liaising with NGOs and the City's Social Development department, and supporting them where possible to
work with homeless people to reduce and control vagrancy in the area.
 Where possible, providing work opportunities for homeless people.
 Where possible, providing skills development opportunities through NGOs.
 Monitoring and recording homeless people living in the area.
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4.8.

Implementation Programmes

The following implementation programmes fall within the area of responsibility of the corresponding Director,
lead by the MMID Manager and the Operations Supervisor:







Programme 1 – MMID Management and Operations
Programme 2 – MMID Public Safety
Programme 3 – MMID Cleansing
Programme 4 – MMID Urban Management
Programme 5 – MMID Social Development
Programme 6 – MMID Marketing, Stakeholder Relations and Public Relations.

Detail on each of these programmes is provided in the tables that follow for each programme.
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NO.

1.10

ACTION STEPS

PROGRAMME 1 – MMID MANAGEMENT & OPERATIONS
RESPONSIBLE
FREQUENCY
DURATION: WEEKS,
PERFORMANCE INDICATOR
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5

1.2

Appoint an accounting and auditing
firm
Assign portfolios to directors

1.3

Appoint MMID manager

1.4

Rent office space

1.5

Appoint office manager/PA & a
general admin assistant if necessary

1.6

Obtain office equipment & furniture

1.7

Rent two-way radios

1.8

Obtain Hyundai H100 tipper van

Director – finance

1.9

Make contact and start meeting
community leaders & business people

Manager

Monthly

12

12

12

12

12

1.10

Elect directors of management
committee by public process at an
AGM, which would entail electing
auditors and directors, providing
annual audited financial statements,
directors' reports, and approving the
next financial year's budgets and
implementation plans

Management

Annually

x

x

x

x

x

MMID Business Plan

Finance
director/AGM
Chair of the
Steering
Committee
Director –
Operations
Director –
finance
Director –
Operations
Director –
finance
Director –
finance

COMMENTS

Annually

x

x

x

x

x

Monthly reporting to board

Annually

x

x

x

x

x

Monthly reporting to board

Directors are not
remunerated

x

x

x

x

x

Retain staff members who
perform well

Staff appointments
will be done as
required
Initial period of 3
years
Staff appointments
will be done as
required
As required & per
budget

x

x

As required











Ongoing











Ongoing

x

x

x

x

x

x

x

Adequate to meet requirements;
safe parking for vehicles
Annual performance monitoring
by director
Purchase furniture & IT
equipment – lease copier/printer
Effective communication
between the manager, MMID
office, maintenance supervisor &
security service provider
To be used by cleaning &
maintenance team
Good co-operation within the
MMID area and neighbouring
areas. visit all property owners at
least once a year
Fully compliant with legal
requirements

60-month contract
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NO.

ACTION STEPS

PROGRAMME 1 – MMID MANAGEMENT & OPERATIONS
RESPONSIBLE
FREQUENCY
DURATION: WEEKS,
PERFORMANCE INDICATOR
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5

1.11

Meet & network with other SRA
managers

Manager / Chair

Ongoing











Good relations & sharing of
information of common interest

1.12

Have financial statements audited

Director-finance

Annually

1

1

1

1

1

1.13

Submit audited & signed financial
statements to the CoCT
Submit mid-year performance review
to the CoCT
Provide monthly reports to MMID
directors

Director-finance

Annually

x

x

x

x

x

Unqualified audits produced by
31 August
Submit by 31 August

Chair

Annually

x

x

x

x

x

Submit by 30 January

Manager

Monthly

12

12

12

12

12

1.16
1.17

Follow up MMID arrears
Compile SRA renewal application

Monthly
Yearly

12

12

12

12
x

12

1.18

Comply with Company Act
requirements

Office manager
Board of
directors
Board of
directors

Ongoing











1.19

Ongoing operation of the MMID
management office

Manager/office
manager

Monthly

12

12

12

12

12

1.20

Prepare and send financial reports to
CoCT
Manage and monitor C3 notification
process
Hold monthly board meetings – refer
also to 1.31

Director –
finance
Office manager

Monthly

x

x

x

x

x

Monthly

12

12

12

12

12

Chair

Monthly

12

12

12

12

12

Report items to be assessed, and
the status of each one to be
recorded per portfolio
Minimal arrears
Submit draft BP to CoCT by 31
August 2021 – approved at AGM
Record new directors, update
resolutions, mandates, minutes of
meetings
Annual returns, notifications of
director changes, resolutions, etc.
Effectively run, accessible,
responsive; good communication
with stakeholders, directors,
property owners & community
By the 15th of the following
month
Report daily on C3 notifications,
and record the status of each one
Portfolio directors to provide
monthly reports

1.14
1.15

1.21
1.22

MMID Business Plan

COMMENTS

Manager to visit all
property owners at
least once a year

Company secretary,
membership,
directors, board
meetings, AGM

Maintenance issues
dealt with timeously
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NO.

ACTION STEPS

PROGRAMME 1 – MMID MANAGEMENT & OPERATIONS
RESPONSIBLE
FREQUENCY
DURATION: WEEKS,
PERFORMANCE INDICATOR
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5

1.23

Promote MMID NPC membership

Manager / Board
of Directors

Ongoing

12


12


12


12


12


1.24

Submit input to the City's capital
budgets
Submit input to the Integrated
Development Plan
Submit management report and
annual financial statements to subcouncil(s)
Mediate matters/issues arising among
property owners

Director –
finance
Board of
Directors
Chair/Director
finance

Annually

x

x

x

x

x

Annually

x

x

x

x

x

Annually

x

x

x

x

x

Board of
Directors

Ongoing

12


12


12


12


12


1.28

Update MMID website – social media

Ongoing

12


12


12


12


12


1.29

Staff performance evaluations

Director
communications,
office manager
Director –
Operations

Twice a year

6

6

6

6

6

1.30

Refund seed money to contributors

Board of
Directors

Once

x

1.31

Hold Annual General Meetings

Annually

x

x

x

x

x

1.32

Build working relationships with
sub-council managers and CoCT
offices and departments that deliver
services
Obtain annual tax returns and apply
for tax exemption status

Chair/Directors/
Manager
Chair/Directors/
Manager

Annually

x

x

x

x

x

Director –
finance /
manager

Annually

x

x

x

x

x

1.25
1.26

1.27

1.33

MMID Business Plan

COMMENTS

Inform all property owners
annually of membership
application process
Make annual submission to subcouncil manager by 31 December
Make annual submission to subcouncil manager by 31 December
Submit to CoCT Three months
after the AGM
Bring MMID and Directors'
expertise to bear; assist where
possible.

Good work performance &
satisfied staff – performance
bonuses.
Money that was provided by
property owners & businesses to
help establish the MMID.
Hold successful/informative and
well attended AGM’s.
Maintain relationships with COCT
managers and service delivery
managers

According to cash
flow & budget

Either have the accounts firm or
manager obtain the Tax Returns
and Tax Exemption Status
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NO.

ACTION STEPS

1.34

Perform budget reviews

1.35

Present monthly income and expenses
at board meetings

MMID Business Plan

PROGRAMME 1 – MMID MANAGEMENT & OPERATIONS
RESPONSIBLE
FREQUENCY
DURATION: WEEKS,
PERFORMANCE INDICATOR
MONTHS, YEARS
Director –
finance /
Manager
Director –
finance /
Manager

Annually

x

x

x

x

x

Comprehensive budget reviews
complete by 31 January

Annually

12

12

12

12

12

Finance Director to present
monthly income and expenditure
to Board of Directors

COMMENTS
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NO.

2.1

ACTION STEPS

RESPONSIBLE

PROGRAMME 2 – MMID PUBLIC SAFETY
FREQUENCY
DURATION: WEEKS,
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5

Appoint security service provider in
line with MMID requirements &
expression of interest document
Contract with CoCT to have two Law
Enforcement officers (rent-a-cops)
made available to the MMID

Board of
Directors

Three-year term

x

Board of
Directors

Annually

x

x

x

x

x

Acquire CCTV equipment provider
after evaluation of proposals/quotes
Enter into service-level agreement
with CCTV provider

Director –
finance/security
Director –
finance/security

Annually

x

x

x

x

x

Annually

x

x

x

x

x

2.5

Enter into agreement to finance CCTV
equipment

As per contract

x

2.6

Start process of installing CCTV
cameras/monitoring of CCTV cameras
by service provider
Liaise with other security role players
and SAPS to identify current security
and policing shortcomings, and
incorporate this into the crime
prevention strategy
Meet with safety & security role
players – SAPS, Law Enforcement,
Metro Police, community policing
forums, & start co-ordinating efforts
Develop a security management
strategy (SSM) with clear
deliverables and defined
performance indicators to guide
safety services provided by the

Director –
finance/public
safety
Director –
finance/security/
manager
Manager/securi
ty service
provider (SSP)

Daily

12

12

12

12

12

Installation of CCTV equipment as
required per Business Plan

Ongoing

3M


3M


3M


3M


3M


Incorporate in security
management strategy plan (SMSP)

Board of
Directors –
manager

Monthly

12

12

12

12

12

Director –
security/
manager/securi
ty service
provider (SSP)

Revise as
necessary, but
at least annually

3M

1Y

1Y

1Y

1Y

Good working relationships,
communication & co-ordination,
leading to a general reduction in
crime
Documented security management
strategy with clear deliverables and
defined performance indicators to
guide safety services by the
appointed service provider and to

2.2

2.3
2.4

2.7

2.8

2.9

MMID Business Plan

x

PERFORMANCE INDICATOR

x

COMMENTS

The service contract will be reviewed
annually based on performance
report
Work closely with the security service
provider
The service contract and
performance will be reviewed
annually
Functional CCTV surveillance
Monthly maintenance of CCTV
equipment & ad hoc when necessary

Monitor service &
maintenance
contract

Competitive process
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NO.

ACTION STEPS

2.10

appointed service provider, and
evaluate the levels of service
provided
Deploy security resources effectively
on visible patrols. Security personnel
and patrol vehicles to be easily
identifiable as per contract

RESPONSIBLE

PERFORMANCE INDICATOR

COMMENTS

be used for evaluating levels of
service provided
Manager /
security service
provider (SSP)

Revise as
necessary, but
at least annually

x

x

x

x

x

Ongoing











Revise as
necessary, but
at least annually

12

12

12

12

12

Quarterly

4

4

4

4

4

Weekly

52

52

52

52

52

Report findings to the MMID board,
with recommendations where
applicable

Weekly

12

12

12

12

12

Report findings to the MMID board,
with recommendations where

2.11

Utilize security, cleaning staff,
vagrants and business owners to
identify security threats

2.12

Assist the SAPS by participating in
the local SAPS sector community
crime forum

2.13

On a quarterly basis, monitor and
evaluate the security strategy and
performance of the security service
provider.

2.14

Obtain weekly & daily security
reports from the contracted security
provider

Manager/
security service
provider
(SSP)/cleaning
supervisor
Director –
security/
manager/
security service
provider (SSP)
Director –
security/
manager/
security service
provider (SSP)
Manager/
security service
provider (SSP)

2.15

Liaise with SAPS concerning crime
and related issues

Director –
security/

MMID Business Plan

PROGRAMME 2 – MMID PUBLIC SAFETY
FREQUENCY
DURATION: WEEKS,
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5

24-Hour presence of patrol vehicles
Average response time to security
calls logged with control room;
Patrols logged via satellite tracking
software;
Monthly reduction in incidents
reported to SAPS per crime
category
Incorporate feedback and
information in security and safety
initiatives of the MMID

Incorporate feedback and
information in security and safety
initiatives of the MMID;
Report on any security information
of the MMID to the CPF
Report findings to the MMID board,
with recommendations where
applicable

Incorporate into
monthly
management
report to MMID
board
Incorporate into
monthly
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NO.

ACTION STEPS

RESPONSIBLE

2.16

Liaise with Metro Police and Law
Enforcement

manager/
security service
provider (SSP)
Director –
security/
manager/
security service
provider (SSP)

2.17

In conjunction with the security
service, record crime statistics and
analyze trends

2.18

2.19

PROGRAMME 2 – MMID PUBLIC SAFETY
FREQUENCY
DURATION: WEEKS,
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5

applicable

Weekly

12

12

12

12

12

Director –
security/
manager/SSP

Ongoing

12


12


12


12


12


Identify locations to install CCTV
cameras

Director –
security/
manager/
security
provider

Ongoing during
initial roll out
phases

12

Relocate or install CCTV cameras at
crime hot spots, as identified

Director –
security/
manager/
security
provider/ CCTV
service provider

Ongoing

12


12


12


12


12


MMID Business Plan

PERFORMANCE INDICATOR

Report findings to the MMID board,
with recommendations where
applicable
Incorporate into monthly
management report to MMID
board
Report findings to the MMID board,
with recommendations where
applicable
Incorporate into monthly
management report to MMID
board
Amend the security plan when
necessary
Report progress to the MMID
board, with recommendations
where applicable
Incorporate into monthly
management report to MMID
board
Incidents of crime reduced at crime
hot spots

COMMENTS

management
report to MMID
board

Incorporate into
monthly
management
report to board
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NO.

ACTION STEPS

RESPONSIBLE

PROGRAMME 2 – MMID PUBLIC SAFETY
FREQUENCY
DURATION: WEEKS,
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5

PERFORMANCE INDICATOR

COMMENTS

Incorporate into
monthly
management
meetings-report
to MMID board

2.20

Identify blocks or sectors & then
motivate volunteers to act as block
captains or controllers

Director –
security/
manager/SSP

Ongoing

12


12


12


12


12


Streets divided into security sectors
– each sector with its own
controller

2.21

Arrange joint traffic
calming/controlling initiatives with
Metro Police
Inspect security officers on a parade;
Manager's duty to report if not
wearing correct clothing
Security service provider must
provide weekly reports on security
incidents. Must be tabled at Board
Meetings

Manager/
Metro Police/
SSP
Manager/
Metro Police/
SSP
Manager/
Metro Police/
SSP

Quarterly

3

3

3

3

3

Speed traps on certain roads.
Taxi behaviour management

Ongoing

1

1

1

1

1

Comprehensive written report
tabled at Board Meetings

Ongoing

1

1

1

1

1

Comprehensive written report
tabled at Board Meetings

2.22

2.23

MMID Business Plan

Page | 37

NO.

PROGRAMME 3 – MMID CLEANSING
FREQUENCY
DURATION: WEEKS,
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5

ACTION STEPS

RESPONSIBLE

3.1

Develop a cleansing strategy document
with clear deliverables and defined
performance indicators to guide
cleansing

Every 3 months in
the 1st year of
operations

4

1Y

1Y

1Y

3.2

Appoint maintenance/cleaning
supervisor

Ongoing







3.3

Appoint 4 x general workers/cleaners

Ongoing





3.4

Commence an ongoing cleaning &
maintenance programme

Daily

12

3.5

Organise monthly clean-ups by
employing unemployed people from the
area
Co-ordinate the provision of additional
litterbins and the emptying of litter bins
with the relevant City of Cape Town
departments
Ensure side streets are cleaned

Director –
cleaning &
maintenance/
manager /
cleaning
supervisor
Director –
operations
resources
Director –
operations /
Director – finance
Manager/
cleaning
supervisor
Manager/
cleaning
supervisor
Manager/
cleaning
supervisor

Monthly

Manager /
cleaning
supervisor
Manager/
cleaning
supervisor

3.6

3.7

3.8

Identify health and safety issues within
the area, and report to CoCT with C3
notification reference no's

MMID Business Plan

PERFORMANCE INDICATOR

COMMENTS

1Y

Cleansing strategy document with clear
deliverables and defined performance
indicators to guide cleansing and
delivery; revise as often as required











Manages cleaning staff effectively –
technical/maintenance background &
experience
Visible, effective and ongoing cleaning
& maintenance of common areas

12

12

12

12

Clean common areas

Done
comprehensively
at the beginning of
each term;
modified
continually
Staff appointment
will be done as
required
Staff appointment
will be done as
required
A clean & wellmaintained area

12

12

12

12

12

Quarterly

4

4

4

4

4

Major clean-ups; employ unemployed
people month for monthly clean-ups,
and report to Board
Quarterly status reports to local
authority regarding progress of
identified shortcomings

Ongoing

6


6


6


6


6


Ongoing











A clean & wellmaintained area

Provide clean streets and sidewalks in
the MMID; do this regularly, per a
roster, every two-month period
Monthly evaluations and
inspections;
Provide an improved, healthy urban
environment in the MMID
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NO.

ACTION STEPS

3.9

Monitor and combat illegal dumping

3.10

Promote waste minimization through
education and awareness on waste and
water pollution

3.11

Encourage property owners to act
responsibly in terms of waste
management, and encourage recycling
initiatives

MMID Business Plan

RESPONSIBLE

Manager/
cleaning
supervisor/ Law
Enforcement
officers/ Security
service provider
Director –
cleaning/ MMID
manager /
Cleaning
supervisor
Director –
cleaning/
manager
/cleaning
supervisor

PROGRAMME 3 – MMID CLEANSING
FREQUENCY
DURATION: WEEKS,
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5

PERFORMANCE INDICATOR

Ongoing











Report all removal of illegal dumping as
required, and apply applicable
penalties through law enforcement
against transgressors

Ongoing











Monthly inspections;
Report findings

Ongoing











Newsletters and highlighting
businesses that do well on the website
& in the media

COMMENTS

Encourage
community to
report illegal
dumping
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NO.

4.1

ACTION STEPS

Identify problem areas with respect to:

 Street lighting
 Missing drain covers/cleaning of
drains
 Maintenance of road surfaces,
sidewalks
 Cutting of grass / removal of
weeds
 Road markings / traffic signs
 Refuse removal
 Waterworks
 Sewerage
 Roads and storm water
 Traffic signals & traffic lights
 Pedestrian safety
 Road repairs
4.2

4.3

Use the established service levels to
design the provision of supplementary
services without duplication of effort
Compile a list of prioritised needs to
enhance the objectives of the MMID, and
liaise with the relevant CoCT
departments to correct

MMID Business Plan

RESPONSIBLE

PROGRAMME 4 – MMID URBAN MANAGEMENT
FREQUENCY
DURATION: WEEKS,
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5

PERFORMANCE INDICATOR

Director
/manager
/cleaning
supervisor

Ongoing

x

x

x

x

x

Urban management plan, with clear
deliverables and defined performance
indicators to guide delivery;

Director –
cleaning/
manager
Director –
cleaning/
manager

Annually

x

x

x

x

x

Effective service delivery plan

Quarterly

4

4

4

4

4

Monitor and evaluate the plan and
performance of all service delivery on a
quarterly basis;
Report findings to the MMID Board,
with recommendations where
applicable

COMMENTS

Done
comprehensivel
y at the
beginning of
each term;
modified
continually
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NO.

ACTION STEPS

RESPONSIBLE

PROGRAMME 4 – MMID MANAGEMENT
FREQUENCY
DURATION: WEEKS,
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5

PERFORMANCE INDICATOR

4.4

Greening & cleaning campaigns – Arbour
Day;
Competitions to create best verges;
Urban vegetable farms

Director –
cleaning/
manager

Quarterly

x

x

x

x

x

4.5

Work in conjunction with local social
welfare and job creation organization,
and develop the delivery of the
supplementary services to improve the
urban environment
Notify the City of Cape Town about, and
monitor the removal of illegal posters by
the City of Cape Town
Identify infrastructure maintenance and
development projects, and develop
project plans for these
Appointing contractors for identified
development and maintenance projects
Monitor, report to CoCT/Green
Scorpions – environmental and noise
pollution offenders
Identify environmental design
contributing to grime, such as wind
tunnels and poor lighting

Director –
cleaning/ Director
– social/ manager

Ongoing











Manager/cleaning
supervisor

Ongoing











MMID without illegal posters & signs

Director cleaning/
manager

Annually

x

x

x

x

x

CoCT repairs were identified/repaired

Director cleaning/
manager
Director –
cleaning/
manager
Director –
cleaning/
manager/
cleaning
supervisor
Manager

Ongoing











Well-managed and completed projects

Ongoing











Stop offenders;
Monthly reports to directors

Quarterly

4

4

4

4

4

Ongoing











Quarterly evaluation of the causes
of waste;
Quarterly evaluation measures
implemented and identification of
remedial actions
Written report of C3 notifications
and completion of work reported

4.6

4.7

4.8
4.9

4.10

4.11

Reporting / monitoring of items per 4.1,
above, by C3 notification.

MMID Business Plan

Successful competitions – wide
participation by business/property
owners;
Marketing opportunity for the area &
participants
Develop a long-term sustainable work
programme

COMMENTS

Clean, tidy &
green verges

Managed
continually
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NO.

PROGRAMME 5 – MMID SOCIAL DEVELOPMENT
FREQUENCY
DURATION: WEEKS,
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5

ACTION STEPS

RESPONSIBLE

5.1

Identify and determine strategies by
means of an integrated approach to
address homelessness and the relief
measures available, current and
future

Director – social/
manager/
NGOs

Ongoing

5.2

Liaise with local NGOs & social welfare
organisations, and support them where
possible to work with homeless people
to reduce and control vagrancy in the
area
Where possible, provide direct work
opportunities for homeless people;
Work with job creation organization, and
develop delivery of the supplementary
services to improve the urban
environment
Where possible, provide skills
development opportunities through
NGOs

Director – social/
manager/
cleaning
supervisor

Ongoing

12

12

12

12

12

Clean streets, alien plants kept under
control;
Number of work opportunities created
in period reported on

Director – social/
manager/
cleaning
supervisor

Ongoing

12


12


12


12


12


Clean streets, alien plants kept under
control;
Number of work opportunities created
in period reported on

Director social –
manager/
cleaning
supervisor
Manager/
cleaning
supervisor
Manager/
cleaning
supervisor
Manager/
director – social
development

Ongoing











Number of individuals equipped with
new skills

Ongoing

12


12


12


12


12


Board of directors, NGOs, social welfare
made aware of numbers & individuals

Ongoing

12


12


12


12


12


Ongoing

12


12


12


12


12


Programme put in place with local
social development department for
upliftment
Local business and owners working with
the MMID in the programs

5.3

5.4

5.5

5.6

5.7

Monitor and record homeless people
living in the area and involve social
welfare and NGOs
Link social development programs and
initiatives with those of the CoCT Social
Development Department Programs
Public awareness programme for the
social development programs

MMID Business Plan











PERFORMANCE INDICATOR

Social intervention plan with clear
deliverables and defined performance
indicators to guide delivery

COMMENTS

This is done
comprehensively
on formation of
the MMID;
modified
continually
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NO.

ACTION STEPS

6.1

Monthly newsletters

6.2

Regular newsflashes

6.3

Regular event updates via a
WhatsApp Group

6.4

Promote the MMID and business
prospects of the area through
contact with the media (press
releases) and though promotional
campaigns
Regular member visits

6.5

6.6

Establish the MMID Business
Directory, with link to website

6.7

Maintain the existing MMID
website, & expand on it

6.8

Build working relationships with
Sub-Council
management /
departments that deliver services
in the MMID

MMID Business Plan

PROGRAMME 6 – MMID MARKETING, STAKEHOLDER RELATIONS & PUBLIC RELATIONS
RESPONSIBLE
FREQUENCY
DURATION: WEEKS,
PERFORMANCE INDICATOR
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5
Director –
marketing /
manager
Director –
marketing/
manager
Director –
marketing/
manager
Director –
marketing/
manager

Quarterly

4

4

4

4

4

Informative newsletters

On-going

12


12


12


12


12


Minimum of 1 newsflash per month

Ongoing

12


12


12


12


12


All stakeholders kept up to date with
events pertaining to the MMID

Ongoing –ad hoc











Regular media exposure

Director –
marketing/
manager
Director –
marketing/
manager
Director –
marketing/
manager/ office
manager
Director –
marketing/
manager/ office
manager

Ongoing











Monthly feedback to MMID Board at
board meeting

Every two months

2

2

2

2

2

Up-to-date directory

Ongoing

12


12


12


12


12


Informative website

Ongoing











Good co-operation and working
relationships

COMMENTS

Refer to
programme 1

Refer to
programme 1

Refer to
programme 1
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NO.

ACTION STEPS

6.9

Build relationships with property
owners & businesses

6.10

Through communication with
stakeholders, enhance and extend
the MMID services required by them

MMID Business Plan

PROGRAMME 6 – MMID MARKETING, STAKEHOLDER RELATIONS & PUBLIC RELATIONS
RESPONSIBLE
FREQUENCY
DURATION: WEEKS,
PERFORMANCE INDICATOR
MONTHS, YEARS
Y1
Y2
Y3
Y4
Y5
Director –
marketing/
manager/ office
manager
Director –
marketing/
manager/ office
manager

COMMENTS

Ongoing











Positive feedback from stakeholders.

Refer to
programme 1

Ongoing











Strong evidence of interaction, input
and participation of stakeholders

Refer to
programme 1
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4.9.

Five‐year Budget

EXPENDITURE
1.

Employee Related
Salaries
UIF
Transport allowance
Bonus Provision

2.

Core Business
Cleansing Services
Environmental Upgrading
(Greening, landscaping, recycling,
etc.)
Law Enforcement Officers
Security Services - CCTV
monitoring
Security Services
Social Upliftment

2017/18
R
1 049 600
960 000
9 600

2018/19
R

2020/21
R

2021/22
R

17,9%

1 123 072
1 027 200
10 272
85 600

18,0%

1 201 687
1 099 104
10 991
91 592

17,9%

1 285 805
1 176 041
11 760
98 003

17,7%

1 375 811
1 258 364
12 584
104 864

17,5%

66,4%

4 231 100
296 955
138 595

68,0%

4 598 771
317 742
148 297

68,4%

4 999 329
339 984
158 677

68,9%

5 435 791
363 783
169 785

69,3%

80 000
3 893 556
277 528
129 528

2019/20
R

600 000
600 000

642 000
642 000

686 940
686 940

735 026
735 026

786 478
786 478

2 166 500
120 000

2 383 150
128 400

2 621 465
137 388

2 883 612
147 005

3 171 973
157 296

3.

Depreciation

48 000

0,8%

48 000

0,8%

48 000

0,7%

48 000

0,7%

48 000

0,6%

4.

Repairs and Maintenance

18 000

0,3%

19 260

0,3%

20 608

0,3%

22 051

0,3%

23 594

0,3%

5.

Services Accounts ex CCT

6.

Interest Paid

7.

General Expenditure
Accommodation (Rent)
Accounting fees
Administration and management
fees
Auditor's remuneration
Advertising
Bank charges
Computer expenses (including
Website)

0,0%

MMID Business Plan

0,0%

0,0%

0,0%

33 655

0,6%

31 131

0,5%

28 796

0,4%

26 636

0,4%

24 638

0,3%

553 545
90 000
42 000

9,4%

587 373
96 300
44 940

9,4%

623 203
103 041
48 086

9,3%

661 203
110 254
51 452

9,1%

701 550
117 972
55 053

8,9%

-

-

-

-

6 000

19 260
6 420

20 608
6 869

22 051
7 350

23 594
7 865

12 000

12 840

13 739

14 701

15 730

-

-

-

-

-

-

-

-

106 345

108 869

111 204

113 364

115 362

38 000
12 000

40 660
12 840

43 506
13 739

46 552
14 701

49 810
15 730

18 000

Contingency / Sundry
Donations
Entertainment
Finance Lease: CCTV Equipment
Finance Lease: Motor Vehicles
Insurance
Lease rental on equipment

0,0%
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2017/18

2018/19

2019/20

2020/21

2021/22

32 100
6 420
19 260
12 840
3 210
12 840
6 420
80 250
7 704
51 360
12 840

34 347
6 869
20 608
13 739
3 435
13 739
6 869
85 868
8 243
54 955
13 739

36 751
7 350
22 051
14 701
3 675
14 701
7 350
91 878
8 820
58 802
14 701

39 324
7 865
23 594
15 730
3 932
15 730
7 865
98 310
9 438
62 918
15 730

-

-

-

-

-

-

-

-

30 000
6 000
18 000
12 000
3 000
12 000
6 000

Marketing and promotions
Meeting expenses
Motor vehicle expenses
Newsletter expenses
Office security
Postage
Printing and stationery
Protective clothing
Secretarial duties
Seed Capital
Staff welfare (tea, Coffee, etc.)
Subscriptions
Telephone and fax
Training

75 000
7 200
48 000
12 000

Traveling
Other: CCTV SLA
Other: 2 Way Radio Rentals

10.

90 000
40 000
10 000
40 000

1,5%

175 867

3,0%

TOTAL EXPENDITURE

5 862 223

100,0%

INCOME

R

Capital Expenditure (PPE)
Office Furniture
Office Equipment
Computer Equipment

12.

1.
2.

Bad Debt Provision 3%

Revenue - SRA Add Rates
Other: Specify

-5 862 223

TOTAL INCOME

MMID Business Plan

0,0%

0,0%

0,0%

%

186 802

3,0%

201 682

3,0%

217 825

3,0%

235 342

3,0%

6 226 738 100,0%

6 722 748 100,0%

7 260 849 100,0%

7 844 727 100,0%

R

R

R

R

-6 226 738 100,0%
0,0%

-6 722 748 100,0%
0,0%

-7 260 849 100,0%
0,0%

-7 844 727 100,0%
0,0%

-5 862 223

-6 226 738

-6 722 748

-7 260 849

-7 844 727

0

0

-0

0

0

(SURPLUS) / SHORTFALL

BUDGET GROWTH

0,0%

0,00%

100,0%
0,0%

6,22%

7,97%

8,00%

8,04%
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Annexure 1: Urban Management Survey Report Detail and Data
Introduction
An essential part of the establishment process of a Special Rating Area (SRA) is to conduct a perception survey
of the various stakeholders within the boundaries of the proposed SRA area.
The study reported in this document was undertaken to gauge stakeholders' perceptions of the Montague
Gardens and Marconi Beam areas, with the aim of using these as the motivation to establish an SRA. The
perception survey also serves as the basis for proceeding with designing the special rating area and compiling
the business plan and five-year operating budget.
The City of Cape Town instructed the Montague Gardens-Marconi Beam (MMID) steering committee to
conduct a perception survey, which would then be used to motivate the need for the establishment of an SRA
and to compile the business plan and five-year operating budget.

Survey methodology
Taking the number of properties in the proposed area into account, the City of Cape Town instructed the
steering committee that a sample consisting of 315 property owner surveys and 79 random surveys would
have to be undertaken. Therefore, in total, 393 completed surveys were required.
The steering committee conducted the surveys in the following manner.
Respondents were offered three alternatives to complete the survey:
 Online via SurveyMonkey
 Download the survey in PDF format and complete it
 A hard copy.
Respondents were contacted in the following ways:
 Emails sent directly to owners and tenants.
 Social media
 In person through the networks of the steering committee members
 By telephone
 Visits to properties on a random basis.

Focus of the surveys
The following four categories were focused on in the surveys and the questions that respondents were asked
to answer.
 Safety and security (Questions 3-13, 15-16, 23, 25-26)
 Cleanliness (Questions 17-21)
 Social environment (Questions 14)
 Public infrastructure/environment (Questions 22-24)

MMID Business Plan
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Safety and security (Questions 3-13, 15-16, 23, 25-26)
Safety and security was deemed to be the biggest problem facing the area. Property crimes and vandalism
were the events that were perceived to occur most often and were of the most concern.
The following is a summary of the responses relating to safety and security.
 43.7 percent of respondents stated that their property had been vandalized (Question 3).
 43.5% of respondents felt that vagrants and homeless people were responsible for acts of vandalism in the
area (Question 14).
 78.6 percent of respondents stated that they knew of public infrastructure close to their properties that had
been vandalized (Question 4).
 59.4 percent of respondents stated that they had personally experienced crime in the area (Question 5).
 Although there have been numerous armed robberies in the area, muggings and personal attacks were
deemed to be less of a problem than burglaries (property crime) and vandalism (questions 5-7, 11).
 61.3% believed that their staff were not safe getting to and from public transport (Questions 8).
 It was reported that most crimes happened at night or over the weekend (Questions 13).
 Certain streets were listed as crime hot spots (Questions 12).

Cleanliness (Questions 17-21)
Litter and illegal dumping were deemed to be the second biggest problem facing the area. The following is a
summary of the responses relating to cleanliness.
 82.8% of respondents perceived illegal dumping to be a problem (Questions 17).
 91% of respondents felt that litter was a problem (Question 18).
 The lack of municipal rubbish bins in the area was also perceived to be a problem (Questions 19).

Social Environment (Question 14)
Social issues pertaining to homeless people and vagrancy were perceived to be a major problem in the area as
homeless people and vagrants were perceived to contribute to crime and vandalism in the area and also to
littering.
The following is a summary of the responses relating to the social environment.
 43.5% of respondents felt that vagrants contributed to the high level of vandalism taking place in the area
(Question 14).
 26.5% of respondents felt that vagrants contributed to the litter problem in the area (Question 14).
 Other issues raised were loitering, begging, alcohol and drug abuse (Question 14).

Public infrastructure/Environment (Questions 22-24)
Respondents in the area seem to believe/ perceive that the quality of the public environment and
infrastructure is fair.
The following is a summary of the responses relating to public infrastructure/environment.
Questions posed about the supply of street lights in the area were confusing because
 82.4 % of respondents stated that they did have street lights in their road (Question 22), but
 61.45 of the respondents answered no to the question of whether street lighting in the area was sufficient
in terms of security (Question 23).

MMID Business Plan
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Conclusion
The survey points to the fact that there is a serious problem with security and safety in the Montague Gardens
and Marconi Beam areas that must be dealt with. Support from SAPS and other security agencies was not
sufficient or effective. Vandalism of private and municipal property and infrastructure- and property- related
crimes are a major concern.
Illegal dumping and litter in the area was a problem that needed to be attended to.
Homeless people living in the area along with vagrancy contributes to crime and the cleanliness and litter
problem.
The state of the public environment was deemed to be in a fair state.
It is clear from the surveys conducted that the establishment of an SRA in the area would be welcome if it was
able to firstly reduce the current high levels of crime in the area and secondly the general cleanliness of the
area.

Survey Questions and Responses
The following are the actual questions and responses from the survey.

Question 1 (Category: Respondent information)
Address of property in Montague Gardens-Marconi Beam area
Answer Options

Response Percent

Response Count

Name
Company
Address
Address 2
City/Town
ZIP/Postal Code
Email Address
Phone Number

97.5%
96.2%
97.5%
83.6%
90.6%
86.8%
98.1%
95.6%

155
153
155
133
144
138
156
152

answered question
skipped question

159
4

MMID Business Plan
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Question 2 (Category: Respondent information)
Which of the following applies to you?
Answer Options
You are an owner of commercial or industrial property in the area
You are a tenant in the area
You work in the area

Response Percent
78.1%
16.3%
5.6%

answered question
skipped question

MMID Business Plan

Response
Count
1
2
2
5
6
9
160
3
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Question 3 (Category: Safety and security)
Has your property been vandalized?
Answer Options
Yes
No

MMID Business Plan

Response Percent

Response Count

43.7%
56.3%

69
89

answered question
skipped question

158
5
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Question 4 (Category: Safety and security)
Has public infrastructure close to your property been vandalised or stolen?
Answer Options
Yes
No

Response Percent

Response Count

78.6%
21.4%

121
33

answered question
skipped question

154
9

Question 5 (Category: Safety and security)
Have you personally experienced crime in the Montague Gardens-Marconi Beam area?
Answer Options
Yes
No

MMID Business Plan

Response Percent

Response Count

59.4%
40.6%

92
63

answered question
skipped question

155
8
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Question 6 (Category: Safety and security)
Have one of your staff been effected by crime in the Montague Gardens-Marconi Beam
area?
Answer Options
Yes
No

MMID Business Plan

Response Percent

Response Count

46.1%
53.9%

70
82

answered question
skipped question

152
11
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Question 7 (Category: Safety and security)
As far as you know, what type of crime occurs most frequently in the Montague GardensMarconi Beam area?
Answer Options
Burglary
Mugging
Attack
Vandalism

Response Percent

Response Count

72.5%
4.6%
2.6%
20.3%

111
7
4
31
153
10

answered question
skipped question

Question 8 (Category: Safety and security)
Do you feel that your staff are safe getting to and from public transport?
Answer Options
Yes
No

MMID Business Plan

Response Percent

Response Count

38.7%
61.3%

58
92

answered question
skipped question

150
13

Page | 54

Question 9 (Category: Safety and security)
Do you feel safe entering the area at night?
Answer Options
Yes
No

MMID Business Plan

Response Percent

Response Count

14.9%
85.1%

23
131

answered question
skipped question

154
9
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Question 10 (Category: Safety and security)
Do you feel safe working in the area over the weekend?
Answer Options
Yes
No

Response Percent

Response Count

25.0%
75.0%

38
114

answered question
skipped question

152
11

Question 11 (Category: Safety and security)
Have one of your customers experienced crime in the Montague Gardens-Marconi
Beam area?
Answer Options
Yes
No

Response Percent

Response Count

51.7%
48.3%

75
70
145
18

answered question
skipped question

MMID Business Plan
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Question 12 (Category: Safety and security)
As far as you know, what streets are most affected by crime in Montague Gardens-Marconi Beam area?
Answer
Options

Response Count
101

answered question
skipped question
Number

Response Text
1 Freedom Way and Omuramba Roads
2 Montague Drive. Democracy Road.
3 All
4 don't know
5 do not know
6 Station Road, Railway Ave, Stella rd, Freedom way
7 Montague Drive
8 Not sure...........
9 Freedom Way, Entrance to Jo Slovo
10 Stella Road, Koeberg Road, Marconi Road, All roads
11 Omarumba Road
12 Montague Drive, Marconi Road, Stella Road, Station Road, Railway Road, All Roads
13 Democracy Way
14 ?
15 Third Street Montague Gardens
16 Democracy Way, Freedom Way, Marconi Road, Bosmansdam Road, Platinum Crescent
17 Don't know
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18 The quieter streets are more vulnerable to vandalism and burglaries.
19 Marinus Rd, Freedom Way
20 All streets
21 Freedom Way - protests
22 ?
23 Freedom Way
24 Omurumba Rd, Freedom Way
25 STATION RD
26 Montague Drive
27 3rd Street.
28 Not aware of which streets
29 I have no idea to date our experience has only been good
30 No idea
31 Freedom Way
32 RAILWAY ROAD
33

Omuramba Freedom
way

34 Not Sure
35 Democracy Way
36 PHOENIX AREA
37 Freedom Way
38 Omorumba
39 Omarumba and Freedom
40 n/a
41 Dawn Rd
42 Joe Slovo Informal Settlement
43 Can't answer this as I do not occupy the premises. They are each let to tenants.
44 Not sure, we're on the main road, and we are affected.
45 NOT SURE.
46 Democracy
47 don't know
48 Printers Way & Freedom Way
49 Democracy Way & Freedom Way
50

Bosmansdam road
Omurumba road

51 I don't know
52 no clue
53 Montague Drive and off-roads
54 Station Road
55 Second Street, Montague Gardens
56 STELLA ROAD
57 Montague Drive
58 Unsure - all of them?
59 Station Rd.
60 Railway Road
61 STATION ROAD, RAILWAY ROAD, MONTAGUE DRIVE, MARCONI DRIVE
62 Railway Road

MMID Business Plan
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63 Stella Road and Dawn Road
64 None that I know of
65

Railway Road, Station Road etc. anywhere along the railway line and other open spaces. The
situation along the main road of Marconi Bean has become unbelievably bad.

66 Montague Drive, 2nd St, Marconi Rd, John Montague Square.
67 Generally all over
68 1st, 2nd, 3rd, 4th, 5th and 6th Streets, Marconi Road, Montague Drive
69 Democracy + Bosmansdam
70 Station Rd
71 Montague Drive
72 Dawn / Ingrid Road
73 5th street, 4th street, 6th street
74 Koeberg Road, Racecourse road at the bus stops
75 not sure
76 Area behind John Montague Centre
77 Montague Drive, Railway Road, Station Road
78 Unknown
79 It is everywhere
80 Dawn Road
81 Montague Drive
82 Unknown
83

Back of Stella/Dawn etc. all along Railway line. In Railway Road we have had numerous break-ins
to our yard. One involved arrest & prosecution.

84 Not sure
85 Jig Road, Stella Road that I know of
86 Stella Rd
87 Dawn rd
88 Stella Road. Montague Drive
89 2nd Ave, Omarumba Road
90 Marconi Road
91 Station Road
92 6th, 2nd
93 All of them
94 Montague Drive
95 Koeberg Rd
96 n/a
97 Freedom way
98 Unknown
99 all over random areas
100 Railway and Station Roads
101 Not aware

MMID Business Plan
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Question 13 (Category: Safety and security)
At what times do these crimes mostly occur?
Answer Options

Response Percent

Response Count

10.1%
6.5%
4.3%
56.1%
23.0%

14
9
6
78
32

answered question
skipped question

139

During working hours
Early mornings
Late afternoons
At night
Over weekends and public holidays

24

Question 14 (Category: Social environment)
Specify in what ways homelessness and vagrancy affect the Montague Gardens-Marconi
Beam area?
Answer Options
Vandalism
Loitering
Begging
Alcohol & drug abuse
Littering

MMID Business Plan

Response Percent

Response Count

43.5%
18.4%
5.4%
6.1%
26.5%

64
27
8
9
39

answered question
skipped question

147
16
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Question 15 (Category: Safety and security)
Is your property in a guarded security complex?
Answer Options
Yes
No

MMID Business Plan

Response Percent

Response Count

52.3%
47.7%

78
71

answered question
skipped question

149
14
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Question 16 (Category: Safety and security)
How would you rate the overall security situation in the Montague Gardens-Marconi Beam
area?
Answer Options
Good
Fair
Poor

Response Percent

Response Count

6.0%
40.9%
53.0%

9
61
79

answered question
skipped question

149
14

Question 17 (Category: Cleanliness)
Is illegal dumping a problem in the Montague Gardens-Marconi Beam area?
Answer Options
Yes
No

MMID Business Plan

Response Percent

Response Count

82.8%
17.2%

120
25

answered question
skipped question

145
18
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Question 18 (Category: Cleanliness)
Is there a litter problem in the public areas?
Answer Options
Yes
No

MMID Business Plan

Response Percent

Response Count

91.0%
9.0%

132
13

answered question
skipped question

145
18
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Question 19 (Category: Cleanliness)
Are there sufficient public litterbins provided in the Montague Gardens-Marconi Beam area?
Answer Options

Response Percent

Response Count

13.0%
87.0%

19
127

answered question
skipped question

146
17

Yes
No

Question 20 (Category: Cleanliness)
Are roads and sidewalks kept clean?
Answer Options
Yes
No

Response Percent

Response Count

23.0%
77.0%

34
114
148
15

answered question
skipped question
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Question 21 (Category: Cleanliness)
How would you rate the overall cleanliness of the area?
Answer Options
Good
Fair
Bad

Response Percent

Response Count

2.0%
48.6%
49.3%

3
72
73
148
15

answered question
skipped question
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Question 22 (Category: Public infrastructure/environment)
Does your road have streetlights?
Answer Options
Yes
No

Response Percent

Response Count

82.4%
17.6%

117
25

answered question
skipped question

142
21

Question 23 (Category: Safety and security; Public
infrastructure/environment)
In terms of security, is the street lighting in the Montague Gardens-Marconi Beam area,
sufficient?
Answer Options
Yes
No

Response Percent

Response Count

38.6%
61.4%

54
86
140
23

answered question
skipped question
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Question 24 (Category: Public infrastructure/environment)
Indicate the extent to which you believe that traffic and road signage (street names, road
markings etc.) are up to standard?
Answer Options
Good
Fair
Poor

Response Percent

Response Count

11.1%
68.1%
20.8%

16
98
30
144
19

answered question
skipped question
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Question 25 (Category: Safety and security)
In your opinion, are current policing efforts in the Montague Gardens-Marconi Beam area
effective?
Answer Options
Very effective
Moderately effective
Not effective at all

Response Percent

Response Count

1.4%
47.5%
51.1%

2
67
72

answered question
skipped question

141
22

Question 26 (Category: Safety and security)
Where are policing efforts effective or not effective? (Select only one option per row)
Answer Options
Resources
Visibility
Response Times
Detective Investigation Services
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Good

Fair

Poor

Rating Average

Response Count

4
2
2
4

55
42
60
57

79
98
74
69

1.97
1.99
1.99
1.97

138
142
136
130

answered question
skipped question

142
21
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